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About WWF  

 

World Wide Fund for Nature (WWF) is one of the world’s largest and most experienced 

independent conservation organisations. Established on 29 April 1961, it was the product of a 

deep concern held by a few eminent gentlemen who were worried by what they saw happening in 

our world at that time. Since then, WWF has grown up to be one of the largest environmental 

organisations in the world.  

 

Today, we have more than 5 million supporters worldwide; and we are present in more than 100 

countries to conserve and protect our natural environment. 

 

We started our Singapore office in March 2006 to engage individuals and organisations towards 

making a positive change in their lives and business operations. Through our awareness 

campaigns and outreach activities, we aim to educate individuals from all walks of life on how a 

simple action can add up to make a big difference to our environment and safeguard the world’s 

biodiversity. We also work with businesses both locally and within the Asia Pacific region to help 

them identify sustainable business practices, as well as on how they can reduce their ecological 

footprint on the planet. 

 

 

The Challenge 

 

Satisfying our demand for seafood is causing untold damage to the natural functioning of our 

ecosystems. Our oceans are rapidly being depleted of fish and many species forced to the brink of 

economic extinction. The Food and Agriculture Organisation estimates that nearly 80% of world fish 

stocks are being exploited at or beyond sustainable levels.  Other highly prized seafood 

commodities, such as shark fin, are captured using cruel and unethical methods.  

 

Singapore is a major seafood consumer nation in the Asia-Pacific region. Most of our seafood is 

imported and much is sourced from an important and fragile marine ecosystem on our doorstep 

known as the Coral triangle. The WWF Network promotes sustainable seafood by working along 

the entire “chain of custody” – from ocean to the plate. Consumers are a vital link in this chain.  
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Unfortunately, consumers are not educated on which seafood is sustainable and where it can be 

purchased. This poses a huge challenge because a willing and able “target audience” does not 

make the right purchasing decisions due to a lack of information.  

 

 

The Brief 

 

A one-stop guide is now available to what seafood one should eat to be kind to our oceans.  

 

Simply download the “Fishial” app on your mobile phone and take a picture of the seafood you 

are about to purchase. The app instantly recognizes the type of seafood and advises you on 

whether it is on the recommended, think twice or avoid list.   

 

It also recognizes your location and guides you to nearby retailers and restaurants serving 

sustainable seafood options. Timely notifications and messages will also inform you when you are 

near these establishments. 

 

The print ad needs to clearly explain the features of the app and encourage the audience to 

download and use it to make more informed purchasing decisions.  

 

Tone and Audience 

 

The communication strategy and tone should be engaging, fun and easily relatable as you will be 

talking to a young, digitally savvy audience.  

 

 

Brand Guidelines 

 

• Use WWF font for creative materials (headline) 

• Sub copy should be Arial 

• Attached are WWF logos and branding guidelines 

 

 

 


