Our Objective

Raise awareness of the Humanity Magazine
and build a community of change
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The Idea

“Download the Humaneity”




Interactive Magazine

* [ntegrate Humanity TV

e C(Clear Call to Action and Response
* Social Media Integration
 Change agents network

Download the Humaneity
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Contextually Targeted Ads



Share the humanity with
your friends and family
through social media

Sharing the Humaneity
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Amplification




Expected number of...

Impression: 100 Million
- Reach: 10 Million Users
22 : Clicks : 1 million (10 %)
i > Subscriptions : 500,000 (50%)
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Estimated Cost:
Based on Cost per click Ad :$20,000
Cost Per Subscription: :50.04

Expected Readership of Humanity Magazine
by the end of 2014 - 500,000

Outcome and Measurement




High Impact with Low Budget



